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Abstract. The article examines trends in the development of international tourism in the leading
EU countries, selected through cluster analysis. The focus is on key factors that influence both the
economic development of countries and their socio-economic development: tourist arrivals, tourism
expenditures, and GDP per capita. Special attention is given to the impact of the Covid-19 pandemic
and the Russia-Ukraine war on the tourism sector and the economies of these countries. The purpose
of the research is to identify and analyze the factors contributing to the competitiveness of leading
EU countries in the global tourism industry. The study employs quantitative analysis, using statistical
data on tourism indicators from Eurostat and the World Tourism Organization. The analysis is carried
out through time series analysis to explore patterns and relationships between variables like GDP
per capita, number of international tourists, and tourism revenue. The findings indicate that the
countries with well-developed tourism infrastructure, high levels of investment in promotion, and
favorable economic conditions tend to dominate the international tourism industry. The analyzed
countries have demonstrated significant recovery of tourism following major crises, such as the
economic crisis, the Covid-19 pandemic and Russian-Ukrainian war. Despite the severe impact of
these events, which led to substantial declines in tourist arrivals and revenue, leading EU nations
have shown resilience in regaining their position in the global tourism market. The practical
implications suggest that countries should continuously adapt their tourism strategies to maintain or
improve their global rankings and address emerging trends and competition. The study concludes
that sustainable tourism development, combined with the expansion of accommodation facilities and
improvement of service quality, will be crucial for maintaining the competitiveness of EU countries
in the global tourism industry which will contribute to economic development and socio-economic
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development of countries. The results of the analysis provide insights into future trends and offer

recommendations on how to enhance the attractiveness of their countries for international visitors.
Keywords: international tourism, tourism industry, tourism, socio-economic development,

economic development, EU, Covid-19, economic crisis, GDP per capita, Russian-Ukrainian war

Anomauin. Y cmammi 00cniodxceno meHOeHyii po36UmKy MINCHAPOOHO20 MYpPUMy 8
nposionux kpainax €C, axi 6yn10 06pano 3a6058KU KIACMEPHOMY AHANI3Y. 30cepeddceno ysazy Ha
MAKUx Ka4osux Gakmopax, wo 6niuearomv AK HA eKOHOMIYHUL pPO36UMOK KpaiH, max i Ha
COYIAIbHO-EKOHOMIYHULL PO36UMOK: Mypucmudni npubymms, mypucmuyni eumpamu ma BBII na
oyuy Hacenennsi. Okpemo posensnymo eniaue nandemii Covid-19 ma pocilicbko-yKpaincokoi sitinu Ha
MYPUCTUYHULL CEKMOpP [ eKOHOMIKY yux Kpain. Memow 00cniodxcenHs € 6UAGIEHHs Ma aHAli3
Gaxmopis, wo cnpusitoms KOHKYPEHMOCHPOMONICHOCMI npogionux kpain €C y ceimosiil indycmpii
mypuzmy. ¥ 00CnioxncenHi BUKOPUCTAHO KINbKICHUL AHAI3 13 BUKOPUCTAHHAM CIMAMUCTIUYHUX OAHUX
npo NOKAsHuxku mypuzmy 6i0 €spocmamy ma Bcecgimnvoi mypucmuunoi opeanizayii. Ananiz
30TUCHIOEMbCA 3a 0ONOMO20I0 AHANI3Y YACOBUX pPAOIG, WOO O00CHioumu 3aKOHOMIpHOCMI ma
83AEMO38 S3KU Midc markumu 3miHHumu, ax BBII na Oywy Hacenenwus, KilbKicmb MIHCHAPOOHUX
mypucmig i 0oxoou 6i0 mypusmy. Pezynemamu noxaszyrome, wo KpaiHu 3 000pe pO36UHEHO
MYPUCMUYHOIO THHPACMPYKIMYPOIO, BUCOKUM DIGHeM [H8eCmuyill y NPpoCY8aHHs ma CRPUSMiIUeUMU
EKOHOMIYHUMU YMOBAMU, SIK NPABUNO, OOMIHVIOMb Y  MINCHAPOOHIU IHOYCMPII  MYpusmy.
IIpoananizosani kpainu npooemMoncmpysanu 3HAYHe BIOHOGNEHHS MYPUSMY RICAA BEIUKUX KPU3,
maxux K ekoHomiyna kpuza, nanoemia Covid-19 ma pociticoko-ykpaincoka 6itina. Hessacarouu na
Cepuo3Hi HACIIOKU Yux NoOil, sIKi NPU3eenU 00 3HAYHO20 3HUNCEHHS KIIbKOCMI Mypucmis i 00xo0is,
npogioui kpainu €C npodemoHcmpysanu cmilKicms y 8i0HOBIEHHI CB0IX NO3UYill HA CEIMOBOMY
puHKy mypusmy. [lpakmuuni nacrioku ceiouams npo me, wo Kpainu nOBUHHI NOCMIUHO a0anmysamu
c60i mypucmuuni cmpameeii, wob niompumysamu abo nNoKpawyysamu ceill 2100aNbHUll peumune i
peazysamu Ha HO8I MeHOeHyii ma KOHKypeuyito. JlocnioxcenHs pooums BUCHOBOK, WO CMANUL
PO3BUMOK MYPU3MY 8 NOEOHAHHI 3 POSULUPEHHAM 00 EKMI8 PO3MIUjeHHs Ma NOKPAUWEHHAM AKOCH
nociye mamume SUpiuiaivbHe 3Ha4eHHs OJisi NIOMPUMKU KOHKYpeHmocnpomodchocmi kpain €C y
C8IMOGitl IHOYCMPIi Mmypuzmy, wjo cnpusmume eKOHOMIYHOMY PO38UMK)Y Md COYIAIbHO-EKOHOMIYHOMY
po3sumky Kpain. Pesynemamu auanizy 0ozeonsrome 3pozymimu  mMauOymui meHOenyii ma
NPONOHYIOMb  PeKOMeHOayii w000 niosuweHHs NpusadIu8oCmi C8oiX Kpain Ol IHO3eMHUX
8108I0Y8aUI8.

Knwwuogi cnoea: midxcnapoonuti mypusm, mypusm, IHOYCMpIS mMYpusmy, eKOHOMIUHUL
possumox, €C, Covid-19, exonomiuna xKpuza, po3sumox, 6i0OHoenenHs mypuzmy, BBII na oywy
HacenenHsl, poCilicbKO-YKpaiHcbKa 6iliHa

Introduction. The rapid development of international tourism in the European Union (EU) has
been a significant driver of economic and socio-economic development, contributing to employment,
infrastructure growth, and the overall well-being of the region. In recent decades, leading EU
countries such as France, Spain, and Italy have consistently ranked among the top global destinations
for international tourists. This growth, however, has been subject to fluctuations due to global
economic crises and, more recently, the unprecedented impact of the Covid-19 pandemic.
Additionally, the ongoing Russia-Ukraine war has created new challenges for the tourism industry,
particularly in Eastern Europe, by disrupting travel routes, reducing tourist confidence, and causing
shifts in regional economic stability. The tourism industry, highly sensitive to external shocks,
experienced dramatic declines in arrivals and revenues during these crises, which not only affected
economic performance but also hindered socio-economic development, including community
livelihoods and social infrastructure. Given this backdrop, the study of trends in international tourism
development, particularly in the context of post-crisis recovery, is both timely and relevant. The
novelty of this research lies in its focus on examining the recovery patterns of the tourism industry in
leading EU countries after economic crises. While much attention has been paid to the general impact
of economic crisis, the Covid-19 pandemic and Russian-Ukrainian war on development and recovery



of tourism, less has been done to comprehensively assess the long-term recovery trends, as well as
the factors that contribute to the resilience and competitiveness of these countries in the global tourism
industry.

The primary objectives of this study are to: analyze the key factors influencing the development
of international tourism in leading EU countries, assess the impact of economic crisis, the Covid-19
pandemic and the Russian-Ukrainian war on tourism performance, identify the factors contributing
to the post-crisis recovery of the tourism industry, and provide recommendations for sustaining long-
term competitiveness in the global tourism market.

The purpose of the research is to identify and thoroughly analyze the key factors that contribute
to the competitiveness of leading EU countries in the global tourism industry. By understanding these
drivers of success, the research aims to provide insights into how these countries maintain their
leadership positions and how other regions might adopt similar strategies to boost their tourism
competitiveness.

Analysis of recent research and publications. In recent years, there has been significant
academic interest in international tourism, its economic impact, and resilience to global crises.
Researchers have focused on analyzing the effects of economic and social shocks on the tourism
industry in the EU.

Notably, scientists discuss the issue of effective management in the tourism and hospitality
industry in a competitive environment (L. Kevin, J. Mengjie & S. Wenming, 2017). The authors
emphasize that international tourism is a crucial driver of economic growth. Some of the works
highlights that tourism significantly contributes to GDP and serves as a vital source of employment
(Wang, Y., & Tziamalis, A., 2023). However, they also point out that a large proportion of tourist flows
are concentrated in a few leading countries, which presents challenges related to the uneven
development of the sector across the EU.

Farynyuk and Naumova had another important aspect is the statistical analysis of the tourism
market conducted. Their study focuses on key indicators of tourism activity in Ukraine, providing
valuable insights for comparison with EU countries. The research demonstrates how global economic
crises and shifts in demand for international travel affect the overall structure of the tourism market
(Farynyuk, N. V., Naumova, M. A., 2018).

The World Tourism Organization (UNWTO) has also made significant contributions to
understanding the effects of the Covid-19 pandemic on the tourism industry. According to its reports
(UNWTO report, 2021) global tourism suffered unprecedented losses in 2020, and recovery in leading
EU countries only began towards the end of 2021. Furthermore, the European Union’s Final Report
on Regional Impacts of the Covid-19 Crisis on the Tourist Sector (2021) offers a detailed analysis of
tourism recovery in different EU regions. This document highlights the need for sustainable
development investments and emphasizes the importance of digitalization in fostering recovery.

Mashika, Grabar and Kashka emphasize the challenges faced by the tourism industry due to the
shocks of the COVID-19 pandemic and the Russian-Ukrainian war. They argue that, in light of these
crises, the EU tourism sector requires support in developing and implementing comprehensive risk
management plans to be better prepared for future disruptions. The authors highlight that while
tourism recovery is underway across much of Europe, the process is notably slower in Eastern Europe
due to the ongoing Russian-Ukrainian war. This prolonged conflict has not only disrupted travel
routes and diminished tourist confidence but also hampered economic stability, further complicating
the region's recovery efforts (Mashika H., Grabar M., & Kashka M., 2023).

Additionally, Liasidou conducted a review of European countries' official tourism websites,
examining their strategies to attract international tourists’ post-crisis. The study shows that countries
actively promoting sustainable and safe tourism through digital platforms demonstrated faster
recovery rates (Liasidou, 2022).

Thus, recent research emphasizes the significance of tourism for the economic growth of EU
countries and explores key factors contributing to its recovery after crises such as the Covid-19
pandemic and the Russia-Ukraine war. This research serves as a foundation for further development



of the sector, particularly in terms of sustainable development, digitalization, and innovation,
addressing the need for resilience in the face of global disruptions.

Presentation of the main research material. International tourism is a key factor in the global
economy, contributing significantly to the development of many countries, including those in the
European Union (EU), which attract millions of travelers annually. Analysis of trends in the
development of international tourism in EU countries is an important task for understanding the
dynamics of this sector and determining strategic directions for its further development.

It was decided to conduct a cluster analysis of all 27 EU countries which is based on various
indicators of tourism activity (such as GDP per capita, number of international tourists, and tourist
expenditures e.t.c). This analysis will help identify typical groups of countries with similar
characteristics in their tourism markets, reveal development trends, and highlight the key factors
influencing tourism activity in the region.

For the cluster analysis, we selected hierarchical clustering using the Complete Linkage
method. The measure of dissimilarity between units was chosen as L2 dissimilarity, which assesses
differences between objects, such as data points in a multidimensional space. Using Stata 16, we
obtained average values for indicators and based on this data, a dendrogram was constructed, as

shown below.
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Figure 1. Dendrogram of cluster distribution according to the Complete Linkage method and
L2 dissimilation measure. Source: author’s calculations

The dendrogram shows that EU countries can be divided into several groups based on their
economic and social indicators. Clusters reflect different levels of economic development and
similarities between countries within the EU.

The first cluster consists of two subclusters: Austria, the Netherlands, Denmark, Belgium; and
Sweden, Finland, Ireland. These countries have similar indicators for the chosen variables, with
tourism developing well and GDP per capita gradually increasing.

The second cluster is divided into three subclusters: Bulgaria, Estonia, Lithuania, Slovakia,
Latvia, Romania; Cyprus, Malta, Slovenia, the Czech Republic, Hungary; and Greece, Poland, and
Portugal. These countries exhibit lower levels of tourism development and GDP per capita compared
to those in the first cluster.

The third cluster contains only one country—Luxembourg. This is notable because
Luxembourg has the highest GDP per capita among EU countries, yet its tourism sector is less
developed, with relatively low tourist arrival figures.

Fourth Cluster: Germany, France, Italy, Spain, Croatia. These countries, characterized by high
GDP per capita and exceptional tourism metrics, are major European tourist destinations with well-
developed infrastructure and significant economic contributions from tourism.



In recent years, countries such as France, Spain, and Italy have consistently ranked among the
top 10 most visited countries globally. Their attractiveness to tourists is driven by their rich cultural
heritage, historical landmarks, diverse landscapes, and well-developed infrastructure, making them
perennial favorites for international travelers. Therefore, we will focus on these countries for further
calculations and analysis, as an example of the most successful EU economies and attractive countries
for tourism development. Below, in the Table 1 we will look the leading EU country's place in the
ranking of the most visited countries in the world in 2020-2024 (Q1 - Quarter 1).

Table 1. The leading EU country's place in the ranking of the most visited countries in the
world (2020-2024)

Country The country's place in the top-10 ranking of the most visited countries in the
name world
2020 2021 2022 2023 2024
QD)
France 1 1 1 1 1
Italy 2 5 5 4 5
Spain 5 3 2 2 2

Source: compiled by the author based on data from UNWTO and Statista

France consistently holds the top position as the most visited country in the world from 2020
through Q1 2024. This sustained ranking reflects France's strong global appeal, likely driven by its
rich cultural heritage, major attractions like Paris and the French Riviera, and well-established tourism
infrastructure.

The fluctuations in Italy's and Spain's rankings highlight the dynamic nature of global tourism
competition. While France maintains a dominant position, Italy and Spain's varying ranks suggest a
more competitive environment where multiple factors influence tourist preferences and travel
patterns. The early data for 2024 indicates that while France continues to lead, Italy and Spain are
facing increased competition. The decline in Spain's ranking to eighth in Q1 2024 and Italy's drop to
sixth may suggest emerging trends or changes in tourist behavior that could impact future rankings.

In summary, France's unwavering top position underscores its enduring global appeal. Italy and
Spain's fluctuating rankings reflect the competitive nature of global tourism and highlight the need
for these countries to adapt to evolving trends and market conditions.

In this study, the decision was made to analyze the trends in international tourism development
in leading EU countries based on the following indicators: number of arrivals and tourism revenue,
compared to GDP per capita, as these indicators are considered to be the most indicative.

The graphs below provide a comparative analysis of tourist flows and economic growth in
chosen leading EU countries for the period 1995-2023.
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Figure 2. Comparative analysis of tourist flows and economic growth in France (1995-2023)
Source: compiled by the author based on data from UNWTO and Statista



The number of international tourists in France grew from 60.03 million in 1995 to 89.39 million
in 2023, indicating a steady increase in France's popularity as a tourist destination. Tourist spending
rose from $31.30 billion in 1995 to $72.41 billion in 2023, with a notable increase in recent years
despite a dip in 2020 due to the pandemic. GDP per capita increased from $20,763.10 in 1995 to
$59,069.39 in 2023, reflecting significant economic development.

As aresult of the 2008 economic crisis, all these indicators declined slightly. However, by 2011,
they began to recover gradually, with GDP per capita starting to rebound from 2010.

France shows positive trends in all main indicators. International tourist numbers and tourist
spending are increasing, with some fluctuations during the pandemic. GDP per capita has also
increased significantly, confirming the country's economic progress and socio-economic
development. France remains one of the most popular tourist destinations in the world, and its
economy continues to grow. Despite the serious blow caused by the Covid-19 pandemic, the country
is showing a rapid recovery in the tourism industry, contributing not only to its economic growth but
also to improved socio-economic conditions, including job creation and enhanced public services. the
impact of the Russia-Ukraine war in 2022-2023, the data does not show a significant disruption
similar to the effects of COVID-19. Both the number of tourists and tourist expenditures display
growth in 2022 and 2023, with GDP per capita continuing its upward trend. This suggests that while
the war has had profound geopolitical and economic consequences, its direct impact on France’s
tourism sector appears to be less pronounced, at least compared to the shock caused by the pandemic.
However, it is possible that certain effects, such as changes in tourist composition or travel patterns,
may not be immediately apparent in this aggregated data.

Economic indicators, such as GDP per capita, also indicate stable growth and a gradual return
to pre-crisis levels.
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Figure 3. Comparative analysis of tourist flows and economic growth in Italy (1995-2023)
Source: compiled by the author based on data from UNWTO and Statista

In Italy the number of international tourists, tourist spendings and GDP per capita showed a
steady increase during all the period.

The economic crisis of 2008 did not significantly impact the number of international tourists or
their expenditures. However, there was a notable decrease in GDP per capita in 2009. Subsequently,
from 2010 onwards, GDP per capita began to recover and showed a consistent upward trend.

The number of international tourists in Italy peaked at 64.51 million in 2019 but fell sharply to
25.19 million in 2020 due to Covid-19. By 2023, it had rebounded to 64.45 million. Tourist spending
also showed a strong upward trend, reaching a record $54.13 billion in 2023 after a drop to $20.32
billion in 2020. GDP per capita steadily increased, peaking at $55,540.77 in 2023, reflecting overall



economic growth. Despite the pandemic's impact in 2020, Italy’s tourism and economic indicators
have recovered and reached new highs.

Despite the ongoing Russia-Ukraine war, the data does not indicate a major disruption to Italy's
tourism sector during this period. Tourist numbers, expenditures, and GDP per capita continue to
increase, suggesting that the war's direct impact on Italy's tourism industry is not as severe as the
effects of the pandemic. However, potential changes in tourist demographics or travel behavior may
still be present but are not immediately reflected in the aggregate figures.
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Figure 4. Comparative analysis of tourist flows and economic growth in Spain (1995-2023)
Source: compiled by the author based on data from UNWTO and Statista

The graph for Spain shows a similar pattern to that of France and Italy, with a sharp decline in
tourism indicators in 2020 due to the Covid-19 pandemic. However, the industry appears to rebound
strongly in 2022 and 2023, with both international tourist numbers and expenditures rising
significantly.

Throughout the studied period, there has been an overall growth in the number of international
tourists, GDP per capita, and tourism expenditures in Spain, with some minor declines attributable to
the economic crisis and the Covid-19 pandemic.

The economic crisis had a notable impact on all three indicators for Spain, resulting in a
significant decline. However, from 2011 onward, a gradual recovery and increase in these indicators
have been observed.

The number of international tourists in Spain steadily increased until 2019, peaking at 83.51
million. The Covid-19 pandemic caused a sharp decline to 18.93 million in 2020. However, by 2023,
tourist numbers had risen again to 83.84 million.

Tourist spending followed a similar pattern, reaching a peak of $79.57 billion in 2019 before
dropping to $18.38 billion in 2020. Spending rebounded to $34.18 billion in 2021 and rose to $84.35
billion in 2023.

GDP per capita in Spain has consistently increased, reaching $48,685.50 in 2022, reflecting
overall economic growth despite occasional dips.

Overall, Spain shows positive trends across all indicators: international tourist numbers,
spending, and GDP per capita. Despite the significant impact of Covid-19 in 2020, the rapid recovery
in subsequent years highlights the resilience of Spain’s tourism industry and economy.

Regarding the impact of the Russia-Ukraine war in 2022-2023, the data does not suggest a
noticeable disruption to Spain's tourism sector. Both tourist arrivals and expenditures show recovery
and growth during this period, while GDP per capita continues to rise.

This indicates that, as in other Western European countries, the direct effects of the war on
Spain's tourism industry are minimal compared to the shock from the pandemic. Nevertheless, certain



indirect impacts, such as shifts in tourist origins or travel patterns, may not be immediately reflected
in the aggregated data.

Conclusions. This study provides a comprehensive analysis of the development trends in
international tourism in leading EU countries, focusing on France, Italy, and Spain, from 2020 to
2024. The analysis underscores several key findings related to both economic and socio-economic
development:

1. France remains the world's top tourist destination, thanks to its cultural assets and
strong tourism infrastructure. Steady growth in tourist numbers and spending shows resilience and
recovery, contributing to job creation and regional development.

2. Italy's tourism ranking peaked in 2020 but dropped significantly due to the Covid-19
pandemic. However, by 2023, the country experienced a strong recovery, with both tourist numbers
and spending rebounding. This recovery has also supported economic growth, as seen in the steady
rise of GDP per capita, while fostering socio-economic improvements such as increased employment
and enhanced local infrastructure.

3. Spain’s tourism sector demonstrated a strong recovery after the pandemic-induced
slump in 2020. The consistent rise in GDP per capita highlights the overall economic growth, while
the recovery of the tourism industry reflects Spain’s capacity to rebound and adapt to new market
conditions. Moreover, this growth has positively influenced socio-economic development, with
improved public services and increased living standards in key tourist regions.

4. The pandemic had a profound impact on international tourism across all analyzed
countries, leading to significant declines in tourist numbers and spending in 2020. However, the rapid
recovery in subsequent years underscores the resilience of these tourism sectors and their ability to
adapt to changing circumstances, driving both economic and socio-economic development in the
affected regions.

Leading EU countries have recovered well in tourist arrivals and spending post-pandemic.
Adaptive strategies like infrastructure investment and marketing have helped maintain their global
tourism competitiveness, supporting socio-economic growth through employment generation and
community development.

Overall, the findings from this study provide valuable insights into the dynamics of international
tourism in leading EU countries, offering recommendations to bolster economic and socio-economic
resilience, and capitalize on growth opportunities in the post-pandemic era and posy-war period.

The Russia-Ukraine war, which began in 2022, has added further complexity to the recovery of
the European tourism industry. While its direct impact on France, Italy, and Spain may not be as
pronounced as the pandemic, the war has created geopolitical uncertainty, altered travel patterns, and
disrupted tourism flows, particularly from Eastern Europe.

Future research could delve into the long-term impacts of global disruptions on tourism
resilience and sustainability, comparing recovery patterns with non-EU countries to highlight best
practices. Investigating the role of technological advancements in shaping tourist behavior and
spending, as well as assessing the economic and social implications of tourism recovery on local
communities, will be crucial.
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